.Papcr / Subject Code: 72217/ Group R; Businesy Studies (Mnnuucmcnt) : Marketing Stratepies and
Pragyfe

Duration: 2 hours Max. Marky, 60

Note: 1. All questlons are compulsory
2. Figures to the right indiente fy)) marks

Q 1 A. Explain the term Mnrkclmp Strategy. Enumerate its characteristics. (15)
Q 1 B. Comment on the future of Mmkc!lnr

OR
Q I1C. Elucidate the role of Marketing Strategics. (15)
QID. l):ccuu the concept of Green marketing with the help of suitable examples,

Q 2A. Discuss the contents of marketing plans, (15)
Q 2B. Explain the i Importance of Marketing Mix.

OR :
Q 2C. Describe SWOT analysis. (15)
Q 2D. Differentiate between Defensive & Offensive M'\rl\cum_., Slmlcg'c‘*

Q3 A. Discuss the importance of Customer Loyalty : 3 (15)
Q3 B. Explain PESTLE analysis, - 7

OR
Q3 C. Explain the technigues of Cu.c,(omcr Relationship, Managcmkﬂt (CRM): (15)
Q3 D. Discuss in brief the factors affcclmg consumcxs ‘buying bclmvnour

Q4 A. Choose the correct option from the following ¢ 3 (5)
[ —— m'lrkclmg strategy includes. -many areas: mngmg from conscrvatlon ht' environment to
-control of pollution. : :
a) Green Marketing Stmlcgy : b) Viral Marketing Stratcgy .
.©) Ambush Marketing Strategy. d) Guerilla Marketing Straté‘:‘gy

refers to the speed at which marketing decisions and actions are taken.

2
a) Product mix b) Place Mix
c) Pace d) Promotion mix -

.~ 3.The——— concept of SBU was developcd-ﬁy: o
" a) Tala Consultancy Services c)Boston Consultancy Group
b) McKinsey Consultancy Group - d) General Ekctric Company

T4 factors influence consumer behaviour with respect to product, pnclng, promotion
and place. .

a) Psychologlcal factors b) Personal Llctors
¢) Socio-cultural factors d) Marketing LtCtors

S 1 also called as engagement marketing.
a) Green marketing b) Social marketing
c) Experiential marketing d) Viral marketing
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nents are True or Falg
a

1 t I :
Q4 B. State whether the following stat€ (‘5)‘

nder
1. Stealth marketing is also known a8 UNCCICOVEr mageqy;

2. The term Triple Bottom Lin
3. Pricing involves push and pull str
4. The concept of Producuon sharing was devc[oped by Peer Dmcker

¢ was coined by Michae] Porter,
atcgles

5. The element of phy510'11 evndcnce belongs to the seryjcq m’lrkelmg i,

Q4 C. Match the following:

COLUMNA."" : COLUMN B A p
1. Amazox}.;' a. Sllppllcrs '} - P
2. Twittet b PESTLE _"f" .

35 Defevswe Stealegy
4. Micro Env1ronment

-5. Macro.Environment

~

. B2C Marketmg
d.‘S‘(_)Clal Med;a Marketing

e.Position defense

OR

- —~ r\'
. ~~'Q4. Write short notes on: (Any 3) I
ig - o ' ol o =y
e - a) Franchising strategy NS = & ;
e ; T ot S A
\ X e L85 ) ~
o " b) Hospitality Marketmg i - 2 e
N: o . @ )
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S 3 ) Cause Markctmg ‘
i “d) Mohile Marketmg _
27 - P "
M - €) Social Marketing '
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