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N.B. : 1) All questions are compulsory
2) Flgures to the right indicate full marks

Q.1 Choose the correct answer from the options given below (Any 10)

A . - .

1 assumes that the consumer’s response will increase with prqmotlonal
efforts. o s " : ’
a) Production concept ) b) Product concept
¢) Marketing concept , d) Selling concept.

2 is a systematlc method of coIlectmg, recordmg and analysmg data,
which is used to solve marketing problems. :
a) Marketing Research S b) Customer Relatlonshlp Management -
¢) Market Targeting - d) Data Mmmg

3 In - segmentatlon marketer studles the vanables of the population such as
age, gender education, income and so on.
a) Geographic b) Demographic
¢) Sociographic - d) Psychographic

4 5 __is the added value that a brand gives to a product.
a) Brand Loyalty b) Brand Equity

" ¢) Brand Awareness : d) Brand Image
5 ' isa challenge in service p051t10n1ng as serwces cannot be stored.
a) Tangibility - ‘ b} Perishability ‘ § j
“¢) Homogeneity ' d) Separability : ¢

6 5 ___ pricing involves adding a mark-up to cost.

‘ a) Cost-plus -+ b) Psychological
¢) Penetration v . d) Differential

7. . In case of export of certain goods like minerals etc. , manufacturer can sell their products

only through »
a) Producers b) Retailers
¢) Canalizing agencies d) Dealers

8 - refers to the selling efforts by sales persons to convince customers.

a) Publicity b) Sales promotion
c) Sponsorshxps : . d) Personal Selling
9 | \ ‘ 1s an important element of Sales Management,
© a) Sales Planning : 'b) Production Planning
c) Tax Planning' ) - d) Environment Planning

10 ‘The role of Consumer Or gamzatlon is to protect the interest of

~.a) Government ‘ b) Banker
- ¢) Customer d) Manufacturer
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11  Generally, rural consumers prefer to make payment by

a) Credit card b) Cash - :
¢) Net banking d) Digital wallet ;' i :
L <
12 Skill enable the marketmg people in timely completlon of vanous tasks ..
without any delay. : ‘
a) Persuasion b) Negotlatxon '
c¢) Problem solving - d) Time management

State whether following statements are True or False (Any 10)

Test Marketing involves launching a product in &llmlted market area. -
Marketing Research is a one-time activity. . '
Customer Relauonshlp Management helps to face competmon effectively
Brand equity is created due to the negative perception of a brand and its image.
Effective positioning helps customers clearly understand why a product is unique and worth buymg
A company may use different pricing strategies depending on market conditions and product
objectives.

The term Multi- level marketing and Multi -channel marketing are synonymous.

Packaging helps in promotion of goods. .
Salesmen should have good listening skills.

The Market follower enjoys top position in the market.

Rural marketer spends more on attractive packaging.

Faulty product design can lead to brand failure.

-Answer the Following (Any Two) . . :
" Explain the Features of Marketing. ' Ve .
" What is Data Mining? Describe its importance. :
Discuss briefly the factors influencing Consumer Behaviour.

Answer the Following (Any Two)
 Explain the different stages of the Preduct Life Cycle
- What are the essentials of a good package?

Discuss briefly the various pricing strategies.
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Answer the Following (Any Two)

What is Supply Chain Management? Explain its Components.

Explain the Elements of Promotion Mix.

Discuss the emerging trends in Selling. .

h

Answer the I'ollowing (Any Two) , ‘

What is Ethics in marketing? Discuss the uncthical practxces in marketing.
~“What do you mean by Digital Marketing? Explain the trends in it.

Discuss the reasons for success of a brand in India..

=23

Write Short Notes (Any Four)
Traditional v/s Strategic Marketing i
... Marketing Information System ' !
" Branding : :
Contemporary Distribution Channels
Green Marketing '
Challenges of Marketing Managerin 21 Century
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