Paper / Subject Code: 55614 / Journalism-Digital Media

2.5 hrs Marks: 75
N.B. 1. All Questions are compulsory.
1. CASE STUDY: 15

OLX unveiled its new brand identity, the first rebranding exercise after the launch in India sinc

e

11 years, as part of the global rollout. The rebranding is followed by a new brand tagline - ‘SET

HAT in line with its new brand proposition to empower people to make smart choices. The
campaign features OLX’s new philosophy: “every stage is momentary — just a milestone in the
journey called life and at each stage, people need to make choices. The OLX platform helps
people make these choices “smartly”. The high-decibel campaign plays on the words “SET
HATI”, denoting the sense of satisfaction and confidence when one makes a smart choice. The
campaign will go live on digital media on in the coming days.

Questions:
a. As a digital marketer explain what are the key advertising objectives to promote this
campaign. 5
b. How would you use Facebook as a platform to promote the campaign? 5
c. How would you use Twitter as a medium to promote the campaign? 5
2. Answer the following:
a. Explain in detail the three key concepts Interactivity, participation and immersion in
Digital Media 8
b. Explain On-Page Optimization in detail. 7
OR
a. Explain the benefits of Digital Marketing 8
b. Discuss Organic Vs Inorganic Search 7
3. Answer the following:
a. Discuss Keyword optimization 8
b. What are Back links? How to Get Backlinks? How to Increase Page Rank? 7
OR
a. Difference between traditional and digital media. 8
b. Discuss the Importance of social Media 7
4. Answer the following:
a. Discuss the Benefits of Having a Fan Page over a Personal Page on Facebook 8
b. Explain various Twitter marketing tools for business 7
OR
a. What are the important features of Information Technology Act? 8
b. What are the different Ways LinkedIn Can Build Your Brand and Generate Leads 7
5. Write short notes on any three of the following: 15

Blog Marketing

Web Analytics

Website navigation

Components of Multi-media

Core Principles of Content Writing

®o0 o

*khkkkkhkhhkkkkk

66586 Page 1 of 3

DBO0C8D2FD81090915443C5AD498821A4



Paper / Subject Code: 55614 / Journalism-Digital Media

A% : & AT s ok

=

AT : §) T W wrefaror arfa o
?) ITehSTer 3tk 0T qeiaaTa

1. E T

AT AT W FEU 1 1 THTITE AT @ wel S ST It Fa 1 58

TITE YT SHIUTE Herd sHfael Seet. AT HifEHd STTATSFI=AT e+ shed-iaT Gaay AR
"o ZUAT &fOTeh T SHTIUT SHeHT=AT Hedeh UL Uehl HelT=IT &71€ FeUlT QAlshiT (HerSaTal G
T AT TR, SHTTATH T AThIT AT TS "GRTRA" FH0aTe Hed i, & Hifey "de 7
T Ieeier 9T 3d. Segl TETe! F<h! A1 e Hid degl GHTH U7 ScH{oramd ci=ammed fmfor
B4, e feaara & wiem fefoea Hifearsk 92 =remm 1.

A
3. AT HIGHAT FHIZ FATHTS! U FSfSeet fordurerr Fevd qi ST iorsre 1ea 3fegd
FHIVTCT STEAT? Y
ER QWWW ‘de’iOIU?alI{‘llan "b{'lfioh YT HTEIHTHT hRATIh L U
et ? Y
. T HISH HIZT SHIIMER ATATUITEIG! 2ol AT HTEHT IR ST
et ? Y
2 et wariel S foret
(Interactivity, participation and immersion ) TUficTaR NEEIER ESILI 4
. 3T UST SACHISIN 1T TR T A,
ke
31, fefoea arehfdma W Tos & ¢
. AT SATOT ST T ITelteT BLehlar <=l ol ©

3 Wredter gi=h 3 forer

3. foRaE SITHTEIRIRT AT == &, ¢

S, Sohfcioe FEUNS! SR ? Soh i 3Tl THEIdT AATd 2 UST Lok HET ITeddT AT 2 o
feRar

3, UTLa e Ared rfor fefoteet Areaw ardier wieh T . ¢

. |Ter Hifeare gexa AT ==t w0 ©

66586 Page 2 of 3

DBO0C8D2FD81090915443C5AD498821A4



Paper / Subject Code: 55614 / Journalism-Digital Media

4. ETette gareh I foret
H. B BT UST STEOIT 1S H 2
. FFEREIET feret wrenfer < fafay weeh e
feRar
o1, Wit T TR HEET AT wr e 2
. foforeEN sie Wiom qam shevarr=r aifer forgd famior srevar farfarer At shiord 2

5. ETeficTtehT ShTuTeaTel e fout feter
3. SATT HIh{ST

. 3 STfeAfea

. ATHTSLH TG

3. AT Uk

3. e T otaw

sk s ok s o ok sk o ok skeook ke sk

66586 Page 3 of 3

DBO0C8D2FD81090915443C5AD498821A4

g4



