oL

Paper / Subject Code: 27301 / Advertising : Advertising in Contemporary Society

T™RMM| 2emIZ [[hoice Boged
(2% Hours)

8l g

N.g: 1)  All questions are compulsory.
2)  Figures to the right indicate full marks.

1. What challenges and socio cultural factors you will consider while developing
International Advertising Strategy with reference to the two countries selected by you

to promote the following :

a) Indian Herbal tea joints

b) Indian Yoga and Meditation Centre
First : Choose any one product/service

Second : Select any two countries from any of the three groups of countries.

The two countries selected cannot be from the same group.

Group A : USA, UK, FRANCE, RUSSIA,GERMANY
Group B : JAPAN, CHINA, BRAZIL, SOUTH KOREA.
Group C : SAUDI ARABIA, QATAR, BAHARIN.

What factors will you keep in mind while develiop‘iﬁg your Advertising Strategy with

reference to the two countries selected by you?

2. Answer the following :

a) Do you think the economic policy of liberalization, privatization and globalization

has worked for India? Give relevant examples.

b) Does advertising exploit women'in a demeaning way? Comment with examples.

OR

c) Define digital markéting" Explain the importance of digital marketing in

contemporary markct«gath examples.
d) Discuss the impact of advertising on children with examples?

3. Answer the fol}bwi_ngf' :
a) “Advertising has become an agent of Social Change.” Elucidate.

(Total Marks : 75)
Please check whether you have got the right question paper.

b) Explamﬁblltlcal advertisement in context to Indian Elections of 2019.

OR

c) Disqusﬁ‘ ﬂw difference between B-TO-B advertisements and Industrial

‘ ‘advemsements Explam giving relevant examples.

d). Can advertising change the way we live completely? Justify your answer with

. . relevance to Popular culture and advertisement.

4. Create a Social Marketing Campaign on :
1) ~ Awareness about importance of Mental Health.
T NEOR
2)  Spread awareness about tree plantation.

5. Write short notes on (Any Three) :
a) Advertising to senior citizens.
b) - Gender prejudices in Advertising.
¢) ASCI
d) Self-regulation ih Advertising
-‘c) FEMA.
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