Paper / Subject Code: 27301/ Advertising : Advertising in Contempor ary Society

Maximum marks: 75 Maximum time2 % hours.

N.B:All Questions are compulsory
All questions carry equal marks.
Kindly support your answers with suitable examples

Q.1  AnIndian Cuisine chain of Restaurants and an Indian Spiritual Healing Center
have set up their markets abroad. Your Ad Agency has been given the assignment to draw up
the Advertising Strategy. (15)

First: Choose any one product/service
Second: Select any two countries from any of the three groups of countries.
The two countries selected cannot be from the same group.

Group A: USA, UK, FRANCE, RUSSIA,GERMANY
Group B: JAPAN, CHINA, BRAZIL, SOUTH KOREA.
Group C: SAUDI ARABIA, QATAR, BAHARIN.

What factors will you keep in mind while developing your Advertising Strategy with
reference to the two countries selected by you?

Q.2. Answer the following:

A. Discuss the effects of Liberalization on Indian economy with reference to

advertising. (8)
B. Discuss the various criticisms levied against Advertising (7)
OR
C. What is Digital marketing? Mention some of its advantages and disadvantages.
(8)
D. Write a Brief note on Advertising and old people. (7)
Q.3.

A. Discuss the effects of Advertising on its various stakeholders in society. (8)
B. “Advertising has become an agent of Social Change.” Elucidate. )
OR
C. How is Global advertising different from Local advertising and International advertising,

explain giving relevant examples. (8)

D. Does advertising shapes popular culture? Justify your choice with relevant examples. (7)

Q4. Create a Social Marketing Campaign on: (15)

i) E- literacy for aged.
Or
i1) Spreading awareness for STD, HIV and AIDS amongst Youth.
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Q.5. Write short notes on (any three): (15)

Controversial Advertising.
Political advertising

Children and advertising
Features of financial Advertising
Gender bias Advertising.
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