Paper / Subject Code: 27309/ Advertising : Media Planning & Buying

Note:-

(2 %2 Hours)

1) All the questions are compulsory.
2) Use of Calculator is permitted.

3) Cellular phones are not allowed.
4) Answer the questions in the sequence given in the question paper

Q.1 CASE STUDY: -
Create a Media Plan for a Titan Raga Espana watches costing Rs. 10,000 to Rs. 15,000. The

advertisements are in colour. The budget for the print campaign is Rs 3 crores (3, 00, 00,000)
and having a schedule that will last for two months.

Size:

Magazine: - Single and/or double spread
Newspaper: - Half page
Use the rate card given below:

(Total Marks: 75)

15

Dallies Readership | Rate Magazine Readership | Rate
000’s (in sq.cm) 000’s (Full Page
Colour)
The Times | 8392 4520 India Today( W) | 6290 6,80,000
of India
Indian 725 1650 Business World | 750 3,75,000
Express (W)
The 1378 2750 Outlook (W) 2281 3,90,000
Economic
Times
Dainik 17379 2569 Dalal Street 500 3,50,000
Bhaskan Investment
Journal (F)
The Hindu | 3555 1720 Express 105 1,50,000
Hospitality (F)
The Deccan | 1638 1570 Money Today 2202 2,22,000
Chronicles (F)
Mid- Day 785 339 Reader’s Digest | 505 2,40,000
(M)
Punjab 4427 330 Sport Star (W) 1125 1,20,000
Kesari
Daily 9300 625 Chitralekha 1550 1,92,500
Thanthi (Gujarat) (W)
Dainik 21244 3132 The Week (W) 1219 2,75,000
Jagran
Rajasthan 8400 800 Femina (W) 1041 2,60,000
Patrika

Quarter page size equals 400 sg.cm. [25 cm (h) x 16 cm (w)]
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Q.2 Attempt any one between 2a.1 and 2a.2. along with 2.b
[i.e. (Attempt either 2a. 1 OR 2a. 2 for 8 marks) and 2.b. for 7 marks]

2. (a).1 Answer the following: - 08
Media 1 Media 2
Reach 40 30
Frequency 14 12
Average 35000 55000
Exposure cost
Budget 5, 50,000 6, 70,000
Find the % TA, GRP and CPRP for Media 1 and Media 2
OR
2. (a).2 Answer the following: - 08

35,000 people see an advertisement 4 times, 45,000 people see an advertisement 7 times, and
15,000 people see an advertisement 3 times. Total cost of advancing is 75,000.Universe is
1, 80,000. Find the Reach %, GVT & CPT.

2. (b) Find the average frequency of the advertisement in the magazine using the data given
below: 07

Readership of Magazine A= 38,000, Magazine B= 28,000, Magazine C= 40,000

Duplication of Magazine A with Magazine B =3500

Duplication of Magazine B with Magazine C =4500

Duplication of Magazine C with Magazine A =4000

No of insertion of Magazine A=3, Magazine B=5, Magazine C=6

OR
2. (c) Explain the elements of Communication Mix? 15
Q. 3. Answer the following:-
a. Explain the various sources of media research. 08
b. What are various factors considered under Media Brief? 07
OR
c. What are Media Scheduling strategies? 08
d. Explain the factors affecting the choice of Newspaper advertising? 07
Q. 4 Answer the following:-
a. What are strategies of successful negotiation process? 08
b. Explain Email Marketing in detail 07
OR
c. What are the challenges of Media planning? 08
d. Explain various compensation methods in digital Media buying. 07
Q. 5 Write short notes: -Any 3 15
a. SEO
b. NCCS Grid
c. Programmatic Buying
d. Ambient Advertising
e. Affiliate Networks
R R T 2 2 2 S S S 2 S S e o e
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AT HTNTAT
(2% a4 ) (TROT IOT by )

AT © ool dTR FIUAE Rallel 3.

TAhITdT a9 FOATH GRaATI9l ATal.

SIS TRATTART FHb TRAUTART 3Te.
2. Gl 3cUTETeRIdT ARSI Tolel daR . 15
TS @M STITAT U5 SATa fhdAd 20 §olR o 9 §olR EIaaTe] THUIR 378,
STRRTd ATETH HTeTaell 2 Afgel. ST WA 38, AT 3iEeiddeh 3 I8
( 30,00.0000 )
S 3R
ATfAeh: HqUT OTel 70T / fhar S o1eT
gaaeaT; 3¢ areT sfewa
AT : I SiSelel g7 AMOd.

Dallies Readership | Rate Magazine Readership | Rate
000’s (in 000’s (Full
sq.cm) Page
)
¢ T3y ¢3%R ¥yl0 gf3ar g5 (W) €3%0 §,£0,000
3T gf3am
sfsgeT 69 g€Y0 [EEGERCEE] lbgo 3, y,000
TFIIH (W)
A 23l¢ Yo 3m3edsh (W) Y 3,80,000
Sl THFd
[[EL2S)
cieleh 23R $ER gellel TEIT oo 3,90 000
HIERTT SATCHT Sloic
(F)
¢ fRg 3449 R0 TS g0y ?,90,000
BIETCoEl(F)
The €3¢ 29190 AA g3 (F) R0 , R,
Deccan ooo
Chronicles
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IGERCE] e 33 T seEe | 904 R,¥0,000
( M)

Ul hEdl | 8Y¥RW 330 TIE TR (W) | 229 ?,30,000

&, odr ]300 €39 rorar 24450 ? 23,900

(@F ) (ORI ) (W)

cfaw 93wy 3933 g faw (W) 23928 ?,9,000

STEIROT

(&)

TSI (Yoo (oo thiHeT (W) 0Y? R,60,000

SIECT]

(f&<)

X 1 Teh TUTN I AR Yoo TAH Fgolol (9 @ AL (3=) € 4.
. (3<)

W.2 3.2 fhar 9372 a1 §fr vk g ¥, 2 §. HEaT

.2 3. ¢ fohar U. BT & ¢ AR 0T I, : & & b ARG 3Te.

9.3 3 2.@leltel Te=Ard 3ca) ol ¢
fafsar ¢. Az 2.
‘T@H ¥o 30
IRARAT 2y &)
TSHT (Average Exposure | 33000 g$000
cost )
Jolc .30, 000 .90, 000
MeT : % TA, GRP 10T CPRP f&fsar ¢ a f&dmar 2 @rédr
forar
9.3 3.3 Wiellel YA 3ccy fogT ¢

33,000 ollch Ueh SITTEAd ¥ dBT TG, ¥9,000 dlleh b JBT SATTeId IIgdlid JATOT

23,000 Tl 3 JBT SN TIEAT. AR HIOT fhAd= 69,000, fea

(0,000 |

Qe W % , GVT 3mfor CPT
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9.2 9. Gdter ATMARIAENer SR TRIE IRARATEre Afgcdar I9ART FHidad

QuTeT b
RetfRT; i@ 31 - 3¢ 000

AR & - ¢,000

HITR & - Yo,000

AR o STl A ‘T Hdd = 3900
AART T SYCAhel HATGS 37 Fiad = Yoo
AMARF o YTellhle ATfAR 37 HTd = Yooo

SO AGeIH
A8 3r=3, AT@ST= 9 , ATASH® =%
frar
}F. Hag FH I gew TASE W ? 29
9. 3 Tleilel IRl 3cak forgm
3. AtegH e fafay g Tase ¢
q. #AEgH digied ALY (fAST f9%) v d9ddis gcs [auRTd add
SITATd? b
far
%. ATCIH dBIFh I0TAI 1T 38 ? ¢
3 .geaud ST Ads adrer S vees Faid gdel Srard? b
q¥ . Qlellel IR&ATdr ey folar
37. JAEET arerErEEr (negotiation) IOTETAT HIT 3T ? ¢
9. SAVCAR fauue Iy #fdEaw du fogr.
frar
%. AT [AASHel 3Tdg T 3ed ? ¢
3. BfSca #rtgw @ FAET Uy [/PY YR Tase .
q. 4 fear fogr (ureamr di) L
3. UH. 3. 37 ( SEO)
&. NCCS s
. FRIHHAET BGT
5. UfFasie anfeardr
3. Ufhfaues Acasm
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