NOTE

Paper / Subject Code: 27303/ Advertising : Copywriting

(REVISED COURSE - 2016)

(2% Hours) ( Total Marks: 75)

a. All Questions are compulsory.
Answer the question in the sequence given in the question paper. Do not change the
sequence.

Read the questions carefully before answering.
Figures to the right indicate the full marks.
Give example when necessary.

b.

oo

55354

Multimedia campaign and strategy

Keeping in mind India’s love for Rice, McDonald’s has come up with a rice menu for
the Indian market. Known for its mouth-watering burgers and fries, the food company
is taking a detour aimed at introducing a 'glocal taste and modern experience’ with this

new addition. McDonald’s announced two variants in its lunch menu, Spicy Rice and
Cheesy Rice. Consumer research showed that consumers want to have more options
during lunch and dinner.

Brief for the new campaign: With the launch of rice, McDonald has not only addressed
the need for a wholesome meal but given them a form that they are familiar with.
Answer the following :

a)

b)

c)
d)

Prepare a creative brief for making an impact on the target Audience.
Suggest an appropriate Message strategy.
Create a print advertisement campaign based on the creative brief (Two
advertisements).
Prepare a 30 sec story board for Television commercial based on the creative
brief.

OR

The popular ridesharing app Uber intends to employ more female drivers as
traditional taxi and chauffeur services. But that’s not enough. Uber has announced
that it was partnering with the group UN Women to create an additional one million
jobs for female drivers by 2020.

Brief for the new campaign: The campaign may be a way for Uber to build goodwill
amidst calls for stricter ridesharing regulation from the taxi industry and some
negative press for Uber on how drivers’ are paid and treated, which has been fighting
Uber since its launch.

Answer the following :

a)
b)

c)
d)

A.
B. Write a Radio Spot (30 sec) to promote Sunfeast Dark Fantasy Choco Fills

Prepare a creative brief for making an impact on the target audience
Suggest an appropriate message strategy

Create a print advertisement campaign based on the creative brief
[Two advertisements]

Prepare a storyboard of 30 secs. for a TV commercial

What are the essentials of writing a good copy for Executives?

biscuits.
OR

. Write a direct mailer to the selected target group promoting the ZEES5, a video

on demand website run by Zee Entertainment Enterprises Limited. It was
launched in India on February 14, 2018 with content in 12 languages. The
website also has an app, ZEES5 App.

Describe various principles of copy writing.
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A. Write a press release on behalf of Savlon, ITC’s leading hygiene brand. Savlon

has unveiled ‘Savlon Swasth India Mission’ in 2016. The programme is
anchored on the 'Healthier kids, Stronger India' proposition and in a span of
less than two years has already covered more than 3700 schools benefitting
over 1.7 million children across key states in India like Uttar Pradesh,
Maharashtra, Madhya Pradesh, Odisha, Jharkhand and Karnataka. Building on
the success of the 'Healthy Hands Chalk Sticks', the company also launched its
'Savlon ID Guard' initiative. The initiative leveraged Savlon’s multi-use
handwash sachet to enhance convenience and induce children into the habit of
washing hands. The same has been piloted in 32 schools and will be rolled out
to over 1000 schools in the ensuing months.
Write brief note on the Big Idea in the development of creative strategy.
Describe best-known approaches for big idea

OR
Write a note on any three idea generation techniques.
Explain the use of Fear appeal in advertising. Evaluate any one television
commercial to have use fear appeal.

Write a copy for email message promoting Kerala Tourism. Kerala a state on
India's tropical Malabar Coast, has nearly 600km of Arabian Sea shoreline. It's
known for its palm-lined beaches and backwaters, a network of canals. Inland
are the Western Ghats, mountains whose slopes support tea, coffee and spice
plantations as well as wildlife. National parks like Eravikulam and Periyar, plus
Wayanad and other sanctuaries, are home to elephants, langur monkeys and
tigers.
Write a note on Transcreation principles.

OR
Explain various elements of Print advertisement
Prepare a classified ad for ‘Hinduja Healthcare cardiac screening package at
Rs.1,999. It offers Stress test, lipid profile, CBC, and Cardiologist consultation.

Answer any three of the following:

1.
2.

Discuss the pros and cons of using humour in advertising with examples.

Create a copy for an outdoor poster. The brand is Deep Heat Gel, which provides
instant pain relief from all types of pain.

3. Write short note on Marketing Brief
4.

Write a copy for sms campaign. The service is ‘OLA’ promotional offer.
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(FITSY BYIER)
(', ar) ( TPOT JOT: LY )
AT 9. | WS FAferard 3.
2. TQETUTBdteT HQFBATT ARG IR 18T, BH Ge] oI,

3. IR faAfeoargdt vest Fresiigde arr.
¥ . IodIGSIel 3 HeeT ot IOt geffaara.

Y. ATGYF A ISTg0TdT ITIR B

9. EEHATAH A : (99)
HRATT WTERAIGd! TaTd Udl HRAITaT TfeTd 36T HTaies 3HJdl & HPbsledesT eTalld
I IR, INHD AUBIMUS HRAATT HPSeesds HSAPRIAl P SIoITHIal
HTAT STelel YR AT Sl Hepael [T bl 3fed. S9IR 3Mf1 Shed WBrgarAret
STTaTSTeTedT HP SIeesy el 3TaT Afads B 3T smegferes 3regeTa AT sTeaT aaarett IR
AMEHIONES AT 3Me. ASIIAT JMSAHT JSH 3T st JSH & 1A/ et o1d Fanfense
JBTR el HPbSleles ATl Hel FoHd J&T Bd Ao . SosgHAR A (JMed HeMeTeT) Hefe
37 TTaTd 3T BT SAIEAT HRATT Afirera Jfere fqes (@=m@et) &t o, siftre vafy
&4 3r{drd.

Sfe<ra Hag: o1 e e f$AueR Hesiees Aedidl baw Fod 31 afegef
IS SRS HPTEd ot a3 el IR SAcedn [T HPbSTeiesteiar FaraTgeiaet

JETferg Sad 3.

Jarefter gestdt 39 foreT -

3. cfera Iedietar HTd 3 fbdcieE Siw qaR B, (0%)
§.  JATT AL LIROT BT (02)
. fpicte fiean snan fiee ATeadTsar SErd daR BT (Sl Sferd) (0%)

5. frdcte divwn smar 30 Aearen Sfafese sferdian! TRIEE aaR B (09)
fear

9. [T ATBHE Aol SIG S AIROT T IRUIRS TIHAT 3OT ofieAar a1 Jurd  (99)
rftrTitres Ffget UTete oo 3fA5d 3MTe . 0T & QdGITad Tad silal d J Tel Joel AT JUaia
FEBR AR ATTATIS HeITeT Fefet 0204 d goTetar Al drererd foTgad! S0y 2
Ifa et aTe .
ST Harg: AT AfeHER I DaIud Cad! FTARTT HSP feraaTuTetetrear AP
3Iet JEfaer forAfor BRmrd aier. dRI™ IIX ATl fGaf SR dael 3MfoT aeve
ARAGHTT ITTAT TATTNIRST FATT JATATT JR—ATATT ITR TG I

Jrefter geetdl 3T forar:

37, Afd ITgdiedr T A fpdeie T qaR 5. (0%)

§.  FAPT AL LROT ST (02)

. fpdete e e fee ATeaATsYar SfeTd! daR BT (g i) (0%)

5. fdete siwwn snam 30 JAberan Sfaf@se et e daR &0 (09)
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IE 3N wie foreT: Tafee s1b el Aaifbed fyRee yde svmamet s
ware ferar.

fpar
SRRae Aok fagr: st-y (Zee-5) ar f@fEan aifer fsaATs a1 3 Yeecasrsce (Zee
entertainment) aTeIfIcicaT AgATSCE THIC HIVITATS! FIferd ATediel STARGT HATR
fereT (e Turer) . 9R fafder sTieer TreTfae™T SO A1 AgAEC Y ILTH 9% BgaR
209¢ T e 3R 3t ¢ 377 (Zeeb) Aary AaTser 3T & IucTEl 3R
(SfE=Ta eRaerdt) wrdt Irretodt fafaer aar faerg w=1. (principles or copy writing)

. O s faer (ufagiose) : smaetHar snarEy Sos Jealel IrAT TAIQTeTATeT

Ageilel T HIRd 3iATe Jafded S 3. 2098 FE AT FHa1d Filell . Fgo setd -
g #a (Healthier kids-stronger India) a1 sgeme’ Jo Sretedn AT AT
3ITATIT Gt auTgeTal Bel a1 300FE 3MtIes QMBIqe 9 TAige 3ffte Heradd
BT Aed Uerdfdel 3Me. AERTE, I, HEAUGT, MNRAT, FR[S 3ATfeT
FBellcd o1 YPS ISATd g AHATS JRAU0 [T 38, gedl gos did ead
(Healthy hands chalk sticks) (aTeuraTetr Jag) w1 QMR MMEMRTER Bvafiel (Savion
ID Guard) eeirel Ist ons ot Foard bett. AT &R AGeiierel araoard Jeisd A
Hgare FeeT g1 /T (Savion Multiuse sachet) daR 5a HeAHe Td T oardt
Ha Belaetl. & WAPT [EAT 32 QMeSiqel Jodld Bvel TTadId 9000 QMesiadd
QEIIGTEraT o6l HIeld 318 .

frdcte Feoan faerasd foor smafsard were fodt @ 33 Fgamd 3me IER iy
forer. fyor smrsfinuela drergvar 395 e %31, (Role of Big Idea in creative
strategy)

far
AAFEAT TR BIUTATE!  diel daigeet AfGwar ferer. (ldea generation

techniques)
STfERTATdET Y SATATE=TaT a9 IIE B Clorfesiel AfeRTdidier BIoTTgE! ThT HY

ATATES Ao Sfexrdrd Hegeamde sr. (Fear appeal in TVC)

. 3 Hel BTl {18 : R SREHA THIC SIUATATST I e 1% aTget T e 3 —3et foel.

HRATAT FaBUTA £00fFeHeR AT AR APRY femraraR e g IsT aaal
ae . & fpaRugt IRe FeeTdt Ui fFeRugt e . U gerdt STaeRey 9T IrHeie
o, dpaic 3T AFeTeT ISl fHGUNR 36id BTeTd § A1 ISATd FHA TS 3.
3TTdle 19T &1 UfRe Tret Jrerfa SPRIe 31ye e IARMER IeTd 7S, BI% el a1
3T SR AT vereifdt AP e . ad Jefter rsfiast 81 8 ue weRa meyorar
HIT 38 . Wfaagerd, AR a/9 arIeTsHe 3ed Alegrd) 81 !, TR HIbs 3Mfor
are a9 AeER 3. (Kerala Tourism)
STeafsdere acrar ¢v feter. (Note on Transcreation)

fear
Fala snfeRrdieeter fafde ges va w2, (Parts of Print ad)
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5. figd IfERE dIR F: fEge e arR FIfEus BT Tes Baw 9% JUATd  (00)
AT HCQT SUATATS! Ioffpd FMfeRId daR B IFAY A e, fafts e,
Hdf, anfor sifEeNfe Feaeeemar FaA@er M. (Hinduja Healthcare

Cardiac Screening Package in 1999) includes Stress test, Lipid profile, CBC &
Cardiologist consultation.

g, JWTefieTi®! ot diel Teadt I3 e ¢ 99
3. wfgRrdia faeiie srerar faeiet amargst amRoardtel B1ge @ dre faerg &=r. (Humour in

Advertising)
¥. IATHSIIR UREIATS! Bt fereT: S et SieT oard Icarest A THRAT GAvIaR @i

3RTA S BT HG QT SUITATST UIeR wfe=nd feter. (Deep Heat Gel)

&. HFTHeIT fiwar et forer. (Marketing Brief)

T. TH. TH. TA. Bt foTer: ersn yAemE ifeare! gaeaeH aidt fagr. (OLA
promotion)
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