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Note: 1) All questions are compulsory.

Q1. (A) Fill in the blanks (Any 8)
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2) Figures to the right indicate full marks
3) Support your answers with suitable examples

. is the process of identifying customers for whﬁm‘thg om]ia‘
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Explain,‘t‘h.e con Apt of at fegy and its five dimensions. 8
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Q3a

Q4a

Q5a

Explain the concept of target compatibility.
What are the factors to be considered while segmenting?
OR

Explain the role of strategic positioning in creatiﬁg custom /:'\".‘.é'lig_e". ;

d Strategic Value
e Brand Equity
f Strategic growth'm nag:e;?ﬁen.tF"

g Three apprqach]g&tapglr;iﬁg;-
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How do compames forecast demand using both prlmary anduser:onda \
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