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N.B. 1. All questions are compulsory.
2. Figures to the right indicate full marks.

Q.1 (A) Select the most appropriate answer from the option given below. (Any Ten)

1. Marketing Research uses methods. (Simple, Scientific, Straight,
academic)

2. Consumer behaviour is . (Clear, Sensible, Unpredictable, Practical)

3. Training of Marketing Research personnel helps to .(Saves time,
improve efficiency, increase accuracy, all of these)

4. Exploratory research is very often the step in research process.
(Last, First, Third, Fourth)

5. is the main source of hypothesis. (Profit, Loss, Sales, Theory)

6. Marketing Information System works on the principle of
(Continuous data collection, adhoc data collection, data bank, none of these)

7. is suitable for lengthy questionnaire.
(Mail survey, Telephone interview, Personal interview, All of these)

8. Garbage Analysis is one of the methods of .(Observation,
experimentation, Survey, All of these)

9. Observation method is activity. (Physical and mental, Selective
and purposeful, Scientific and systematic, All of these)

10. Qualitative research is research. (Casual, Descriptive, Exploratory,
None of these)

11. Analysis of data is done tabulation of data. (Before, During, After,
None of these)

12. Interpretation is an part of data analysis. (Independent, Objective,

Integral, Subjective)

Q1.(B) State whether the following statements are true or false. (Any Ten) 10

Marketing Information System is a component of Marketing Research.
Marketing Research is a substitute for decision making process.
Marketing Research helps to evaluate the Company’s performance.
Hypothesis acts as a link between assumption and observation.

A good research design minimises bias and maximises reliability.
Casual Research is highly structured and flexible in approach.
Personal interview does not require trained manpower.

Mail survey suffers from low response rate.

Retail store audit panel helps to minimise the cost of inventory.

10 Analysis of data is done before tabulation of data.

11. Interpretation of data is an internal part of data analysis.

12. SPSS means ‘Statistical Packages for simple studies’.
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Q2 Answer the following questions. (Any two)

15

a) Define Marketing Research. Explain the significance of Marketing Research in

marketing decision making.

b) What are the qualities of a good Marketing Research professional?
c) Explain the essentials of a good marketing information system.

Q3. Answer the following questions. (Any two)

a) Explain the types of Research Design.
b) Explain the essentials of a good Questionnaire.
c) Discuss the various techniques of Sampling.

Q4. Answer the following questions. (Any two)

a) Explain the merits and demerits of Primary data.
b) What are the sources of Secondary data?

c) Explain the importance of use of technology in data collection.

Q5. Answer the following questions. (Any two)

a) Define editing. Explain the types of Editing.
b) Explain the Procedure of analysis of data.
c) State and explain the various visual aids in a research report.

Q. 6 .Write short notes on any four

a) Importance of Marketing Decision Support system
b) Types of hypothesis

¢) Methods of Classification

d) Types of research report

e) Panel method

f) Features of Qualitative Research
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