Paper / Subject Code: 23114/ CommerceV

[Time: 3 Hours] [Marks: 100]
Please check whether you have got the right question paper.
N.B. 1. All questions are compulsory.

2. Figures to the right indicate full marks.

1. (A) Select the most appropriate answer from the options given below (Any Ten) (10)

1) concept of Marketing aims at making the product widely available.
a) Production b) Exchange
¢) Relationship d) Holistic

2) is one of components of Marketing Information System.
a) Marketing Mission b) Marketing Channel
c¢) Marketing Mix d) Marketing Intelligence

3) Usage rate is one of the bases of Market :
a) Channel b) Distribution
c) Segmentation d) None of these

4) During stage, the product is launched in the market.
a) Introduction b) Growth
c) Maturity d) Decline

5) Is a strategy when a firm uses an existing brand name to introduce a
product in a different product category.
a) Brand Extension b) Brand Positioning
¢) Brand Equity d) Brand Deletion

6) internal factor influences pricing of the product.
a) Demand b) Cost
c) Competition d) Consumer

7) Manufacturer to customer distribution channel is called as .
a) Zero- level Channel b) Multi-Level Channel
c) Two- level Channel d) None of these

8) is one of the elements of promotion.
a) Transport b) Warehousing
c) Packaging d) Logistics

9) is a step in personal selling.
a) Prospecting b) External Environment
c) Internal Environment d) Perception

10) Consumer organizations assist individual customers in
a) Legal matters b) Brand Selection
¢) Product selection d) None of these
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11) In rural marketing most of the rural customers prefer to make payment by

a) Demand Draft b) Cheque
¢) Cash d) None of these
12) Marketing Manager of a global firm does not face challenge.
a) Global Market b) Demographics
¢) Communication d) None of these
(B) State whether the following statements are true or false: (Any Ten) (10)

1) Branding is one of the important functions of Marketing.

2) Market Research emphasizes on accurate data collection and critical analysis.

3) There are four patterns of target market selection.

4) Gratitude is one of the parameters in the service positioning.

5) For effective product designs managers need not to conduct marketing research.

6) Label performs the function of an information tag.

7) Long channels of distribution are most suitable when there are few customers
concentrated in particular area.

8) Public Relation is an important element of IMC.

9) Supply Chain Management is a part of logistics.

10) The word ‘ethics’ is derived from the Latin word ‘ethnic’.

11) Viral marketing is one of the forms of digital marketing.
12) Cloning is a marketing Strategy adopted by market leaders.

2.  Answer ANY TWO of the following: (15)
a) Define Marketing. Explain its functions.
b) What is Data Mining? Explain the importance of Data Mining.
c) Explain the various bases of Market segmentation.

3. Answer ANY TWO of the following: (15)
a) Discuss the various stages in Product Life Cycle.
b) Explain the importance of service positioning.
c) Elaborate on the various pricing strategies.

4. Answer ANY TWO of the following: (15)
a) Explain the various factors influencing the selection of Channel of Distribution.
b) Define Integrated Marketing Communication. Explain its scope.
c) What are the different components of Sales Management?

5. Answer ANY TWO of the following: (15)
a) Explain the competitive strategies for Market Challengers and Market Nichers.

b) Explain the importance of Green Marketing.
c¢) Describe the reasons for failure of brands in India with suitable examples.
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6.  Write short notes on ANY FOUR of the following: (20)
a) Strategic Marketing V/s Traditional Marketing
b) Market Targeting.
c) Packaging.
d) Skills required for effective selling.
e) Unethical practices in Marketing.
f) Careers in Marketing.
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(FIEY TITeR)
(A5: 3 d19) (IOT: go0)
AT ¢) TG T WS fAard 31T

?) 3RSl 3ieh Ut 0T gefadrd.
3) SIS ATl YAGTART JHTUT HTATAT.

U.¢9T.(37) GTelle Rdear qadr avg aY 93 fAgsn. (Fvad ¢o) (%°)
?) gl AU HehoUell g% HAH 3T FUITAT 38 Sad.
37) 3cdrest §) fafaFT
&) TdhdT ) THI
?) g1 Ush fAuure ATfgdl gulrelar ges 3113,
37) v shifaa &1 §) fuure AT
%) fauurer s 5) fauureT gfeaar
3) SIORTET &Y g1 Ueh Aol a1 HTYR 3Te.
31) AT ) faavor
%) faemefieor ) Irdehr ATEr
¥) CCGTAYY TSR aEc JEATdd shell ST
37) Ny §) de
%) afRgeadr g) ATRROT
3) B U cgEIdell 3§ SAId &hUell fafqyr a&q Fefarid a&qr
NBSE FA SUTHTS ¥dcard T AT SIUATH R aTa_d.
37) SIETHIG TAEdR ) STYATHIReT 3TaEUT
%) STYATHIh TEHTIT ) drYATHIh JITBUT
€) g1 3R Tceh g&ean fhdAdiell TIfdd .
37) Ol q) @I
%) TqUT g) AEH
B) 3cUiceh o ATgeh JTell T faaRomd @ FuTdid.
3) YI-TAR WA 9) SEHAYU-FR HE@
&) Gar-Td¥ g 3) ITdhr AT
¢) ______ § U gl g g
37) dEdH d) I®@R
&) ISoTehed 3) dleiEereh
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Q) & T dgfFds famardier ol 3R,
3) GHTST I d) ST ardra]ol
&) 3MdR aTATaoT 3) TSIl
g0) IMgeh THUCT ATghIT aTTFdeh el IrhRdl HAGd hid.
37) SRR fawdr ) drsTARATdr [Jas
&) a&q fAas ) AT ATEY
22) AT fAUUTATT 3R AR ATHIT IEH SAF TFha CUATATS! gTelT
T ST
3) f3ATE 3I9Fe &) SreATRT
&%) Uhs ) IrdehT AR
§2) TSI SIRTfdeh Shusirar [auulel cgaedaes AT 3TEIATAT HHR AT
STTaY.
3) SEIfds SR ) SlhdET AT
%) TS dgel ) It ATEr
9) @ e a9 g F /e 3 @ (Fed ). (20)

?) SATHTSRA § U [UvE Agedra &1 3Te.

R) TAYUT M § 3k Afgell 30T SehlcAs [aRAN0T AraX o & 3.

3) @18g AUule fAG3ar IR ggdr 3ed.

¥) FIAdT & Uh AT HaEAdTel ASTHTS 311G,

$) 3chSC T TAThAHIS! HAEATIRIA faUUTeT HME {0 IR .

§) olgel § Al R & qul .

) facRoTE o ATEed I A SiegT eI ATgeh Tehl fATRAISE &A1 Shalsd
3THAT.

¢) STAGYRAT & U II.UH.HT a7 Ueh Hgcardl gceh 3Te.

%) TRAST HWA THGEAUTY 8T Teh dlfoiiecehal HIET 3TE.

2o) UIRAFH’ §T Aeg oAEleT Use; TAUTAS' UTget 3MTelell HTE.

22) @Il TAUvTeT ¢ U Bfoce TAuoEad oy 3%,

23) fAUUT AJcaURBIhg Fellflalal & Ueh fAUUTT gglaell FUA Eihd Hedl
STd.
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9.0, FTelleTdeh HOTAE! 2T AT 3ca} forgT. (29)
37) fauorErr aRemyr forer. = s Tase &,
§) #ATfgd! WU FUIST HII? ARl GUTATT HAged TASC Hl.
&) fagolt famefieoma fafay 3mur Tase .

9.370. Grellerdeh HIUTAET ST JeaAT 3cav fogT. (29)
37) @& SiaeT Tshrcitel fafaer araear=h =r=r .
&) AdT HIEATT AGed qUIT .
%) fafay faAq sggraerar queier gar.

9.89T. @Tellerdedh! FIUTAEr el e 3ca fogn. (29)
3) AR @S [Aasiar gariaa wIom fafay ges Tse .
d) UehfAd TA9o HEragaTHl GRS AT, ATH ShTCcl TS .
&) Tash! cggeaTaaTa fafay g Hora 3med?

9.4dT. @TelleTdeh! FIUTAET el e 3cax fogn. (29)
37) fauofr 3fregraTRRTAT 30T g TAYUTeT shedT=ar TIHTcA® cggTasll FI5C .
9) eRa QU #Agca TOsC 1.

&) AR STYATHIRsT FAAESA HROT AT 3EEI0nae forer.

U.63T. @rallerdsh! HioTdgr aREy dar fogr. ()
3) YgIdellcA® AUl v/s IR faqoret
) fagol deTeRes
%) JSBiehal
3) JHTdT fAshIATSr ehleredrdl Taedehdl
$) fauurardter 3mifaes wa
%) faquTeTder AsTarRrear |
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